ERIC JENNINGS

Eric Jennings is a fashion industry leader with over two decades of experience in creative direction, marketing, and brand
strategy. He has worked closely with some of the most recognizable and successful lifestyle brands in the world as well as
some of the most creative emerging talent. His work has been visible in iconic places like Times Square digital billboards and
highly regarded news outlets like the Wall Street Journal.

Recently, Eric served as Vice President Creative Director & Head of Marketing at Peerless Clothing — the largest producer of
tailored clothing for over 25 licensed brands. Under a portfolio of prominent labels, such as Ralph Lauren, Calvin Klein, and
Tommy Hilfiger, Eric created seasonal marketing campaigns for major retailers like Macy's. He collaborated with
merchandising, product development, and brand managers to bring new trends to market. Additionally, Eric led a high-
performing team of multimedia designers, photographers, and digital marketers. Eric spearheaded innovative product
packaging, national advertising campaigns, social media strategies, and integrated marketing initiatives.

Before joining Peerless, Eric worked as Fashion Director at Saks Fifth Avenue for nine years. He oversaw the trends for the
Men's, Home, and Beauty departments, creating immersive, brand-defining experiences for customers across all visual and
business channels. He scouted the latest runway styles across the globe, discovered emerging designers, and worked
closely with the buying teams to curate the fashion selection sold at all Saks Fifth Avenue stores. Eric also played a crucial
role in integrating seasonal fashion messages into marketing concepts, advertising campaigns, store window designs, and
online digital strategies. He also helped develop the first-of-its-kind Saks Fifth Avenue Men's private label collection and a
free-standing men's store in lower Manhattan.

Prior to Saks Fifth Avenue, Eric was the Brand Director of Hickey Freeman's "hickey" collection. He was responsible for the
brand's international sales, merchandising, and marketing. In addition, he worked closely with the design team and opened
the brand's first-ever retail flagship store in SoHo. Eric started his career working at Nordstrom in Northern California. He
was soon transferred to New York City where he achieved a corporate Pacesetter award for top sales. He then moved into
wholesale working for Giorgio Armani and Hugo Boss, where he traveled the United States extensively, building
relationships with top retailers and specialty stores nationwide.

Eric's extensive background has made him a respected fashion authority in the world of menswear. The Wall Street Journal,
New York Times, Financial Times, WWD, GQ, Esquire, Men's Health, Departures, Robb Report, and other publications have
quoted Eric's fresh take on men's style. Additionally, major network shows, including NBC's The Today Show, ABC's
Eyewitness News, Fox 5's The Perfect Fit, Sirius XM radio's Fashion Insiders with Fern Mallis, as well as segments on CNN,
Reuters, Bloomberg, and Monocle used Eric's unique perspective on seasonal trends.

The New York Observer included Eric among the top industry leaders on the American Menswear Power List. Eric actively
participated in Fashion Group International and the Council of Fashion Designers of America for ten years. He currently
serves on the NYU Stern MBA Business & Luxury Council.
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